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resourcemedia visual Project Planning Worksheet

Unlock the Power of Communication

Who are the audiences you will
want to reach?

What visual channels will reach
your audiences, and how many
images will you need?

Brainstorm and list ideas for
specific images that stem from
your analysis above

For example: college students; businesses; people with conservation interests
beyond our networks; activists; residents in a certain neighborhood;
journalists and politicians

For example: Instagram, Facebook, Twitter, Snapchat, email, a web site,
online slide show or photo essay, a brochure, an event, paid ads. Images
needed: 8 for Facebook outreach; 6 for photo essay; etc.

For each audience and appeal angle above, what can you show? Who can you
show? Think broadly: photos you wish you had; with people, without people;
showing problems, showing solutions; events; exteriors vs. interiors; before
and after shots; surprises, contrasts, juxtapositions; action shots;
environmental portraits; etc. Note particular stories or facts that might
accompany/caption particular image ideas.

Plan your image collection

Categorize images above that you (1) already have; (2) could photograph
yourself; (3) could locate online; or (4) can ask another others to lend to you,
or obtain for you
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